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Drive Around the World’s Unprecedented Adventure for Charity Reaches Asia

SINGAPORE, May 25, 2004— The Drive Around the World team found themselves staring into the mouth of “Lion City” today.

The LONGITUDE Expedition team, consisting of four Certified Pre-owned Land Rover Discoverys, and a group of adventurers headed by expedition veteran Nick Baggarly rolled off the Wallenius Wilhelmsen vessel “Tarago” today, officially beginning the Asian leg of a nine-month expedition around the world that began in Sunnyvale, California in November, 2003.

In the last six months, the team has crossed 4500-meter Andean passes and the remote Austral Highway and run out of gas, but thankfully not water in the Atacama Desert, the driest place on earth.  Over the last month, the team conducted the Australian leg of the journey, driving from Brisbane to Perth, crossing the Gunbarrel Highway, a grueling 600-mile off-road trail across the Outback.  From Singapore, the team will continue their way through Southeast Asia, India, China, and Russia before returning home.
Using their computer savviness, Drive Around the World has the world hitching along via the Internet.  Special attention is given to a children’s education link that takes kids right to the source so that the drive will make geography and social studies come alive for kids.  Children have sent them more than 3,500 travel questions, so far, and each one of them has been answered.  The team says they hope to get thousands more.
“Teaching people about other cultures is extremely rewarding,” said Todd Borgie, Expedition Educator.  “We have conducted more than twenty educational visits, and as we continue to share information about the world with these students, we believe we are helping to make our children better global citizens.”
The team is proud to be a part of a journey no one has accomplished before, but in the end, their greatest achievement will have had nothing to do with sitting behind a wheel.  It will have everything to do with a common bond they share: each member of the team knows someone with Parkinson’s Disease, and with every kilometer they drive, they are raising money for a cure.
This nine-month, 50,000-kilometre drive-a-thon is their way of making a difference. Each team member has dedicated a year of his or her life and paid $10,000 to cover all personal expenses, so every penny raised will go to research.  

“The LONGITUDE Expedition is the longest journey ever attempted with a focus on Parkinson’s Disease,” said Nick Baggarly, Expedition Leader.  “With additional research funding, a cure for this progressive neurological disorder that knows no borders will be found soon.”
Land Rover Certified, BF Goodrich, Hella, and other sponsors believe in what this team is doing, and they have put their money where their mouth is.  Sixty companies have pledged their support to defray expedition costs so that 100% of funds raised go directly to Parkinson’s Disease research.
“There are many fundraising events that highlight worthy charities, but nothing of this magnitude has ever been attempted.  Our aim is to encourage communities to conduct more extraordinary events,” said Justin Mounts, Assistant Director for Drive Around the World.  “This journey raises the bar on fundraising.  The key to success for the LONGITUDE Expedition will be spreading our message to as many people throughout the world as possible and encouraging those people to make a donation to Parkinson’s Disease research.”
Another way the Drive Around the World team hopes to raise awareness is through a documentary film project capturing the team’s journey and the struggle of Parkinson’s Disease patients.  

“We view the documentary as a critical component for the success of the LONGITUDE Expedition for several reasons,” said Adam Burgess, producer of the documentary.  “First, it is one of the primary channels that helps us put a face on Parkinson’s, and this is something we must do to bring this disease to the forefront of peoples’ minds all over the world.  Second, a portion of the proceeds from the sale of the film property will be donated to the Parkinson’s Institute, enabling further research into the disease, and bringing us one step closer to finding a cure.”
Parkinson’s Disease affects more than one-and-a-half million Americans and countless others who go undiagnosed throughout the world.  The team hopes their efforts encourage those battling the disease and inspires others to learn more about how they can help make a difference in the fight against Parkinson’s.  

“At the end of the day, the understanding and awareness of Parkinson’s is something Drive Around the World is always concerned about, said Baggarly.  “One of our goals is to help stop the stigma associated with having PD and encourage those diagnosed to get out and enjoy a normal life.”

Journalists are invited to participate in this month’s Sat-link Media Conference Call hosted from Singapore on Tuesday, June 1st at 2:00 pm EST/11:00 am PST by dialing Toll Free at: 1-877-276-6348. Conference Code: 691310221.
People wishing to join the fight against Parkinson’s Disease can do so by making a donation. Visit the LONGITUDE expedition website at www.drivearoundtheworld.com.

# # #

Established in 2002, with headquarters in Los Gatos California, Drive Around the World is a 501(c)(3) non-profit organization that seeks to inspire a sense of adventure and the tradition of exploration, encouraging people to actively learn about our world and creatively act to understand the humanitarian and environmental problems we face. Drive Around the World press releases and electronic photos of the LONGITUDE expedition are available on-line in the pressroom section of www.drivearoundtheworld.com.
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