
-2-

For Immediate Release
Drive Around the World LONGITUDE Expedition 

Reaches Turning Point In Journey
 

 

USHUAIA, Argentina, Feb. 12, 2004--After driving mostly south for 104 days, Drive Around the World’s LONGITUDE Expedition has finally come to the end of the world, “el fin del mundo.”

Covering 13,500 miles in their four 2003 Certified, Pre-Owned, Land Rover Discovery vehicles, they have traveled more than one-third the distance of their planned route around the globe.

From their launch at the Parkinson’s Institute in Sunnyvale, Calif., to their current position in the world’s southernmost city of Ushuaia, Argentina, the team has caravanned through 13 countries, living and working out of their vehicles nearly every day, all day.  Such arrangements have allowed them to become intimately familiar with the Discovery’s pluses and minuses and personality traits in much the same way that they have become familiar with one another.

 “Our vehicles are critical members of our team.  We rely on them the way we rely on our teammates, and we are constantly pushing them to perform in a dynamic and stressful environment,” said Nick Baggarly, Drive Around the World founder and LONGITUDE Expedition leader.  “We are constantly learning more about the Discoverys’ capabilities, and we like what we’ve experienced.”

Throughout Central and South America, the team has encountered a potpourri of driving conditions, from cratered and pockmarked gravel in Costa Rica to smooth, endless pavement near Santiago, Chile; from the desert sands of coastal Peru to the thick mud of the Andean Altiplano; from the deep, gravelly pumice of the Carretera Austral to the arid scrub brush of middle-Patagonia; from dry lake beds in Mexico to river crossings in El Salvador.  They have encountered sheets of rain, oppressive humidity, blinding fog, steep and winding switchbacks, and oxygen-deprived high-altitude passes.  Overwhelmingly, the scrutinizing crew has given the vehicles nine enthusiastic thumbs up.

“We have driven these vehicles hard, logging hour-after-hour in every imaginable condition, and we have ferreted out many of their positives and negatives,” said Baggarly.

The vehicles, labeled D1 through D4, have been identically equipped by Rover Accessories with heavy-duty ARB front winch bumpers; bright Hella rally lights; Hannibal roof racks and rooftop tents; and bigger, wider BFGoodrich mud terrains.  The vehicle personalities, however, are as different as the characters driving them.  

Baggarly and his wife, Chanda, in Vehicle D1, are fondly regarded by the team as the “geeks” of the Expedition.  Loaded with Iridium and Inmarsat satellite phones and wireless communications gadgets that connect all four vehicles in a moving, high-speed, local-area data network, D1 has become the mobile-office geek-mobile of the convoy. 

“There’s something exciting about taking the technologies that make our lives better and putting them to work in remote environments,” said Baggarly.  “We can share files, send and receive email, and even update the Expedition web site, all while the convoy is moving.” 

This unique IT system uses equipment similar to that used by journalists during the Gulf War and was custom developed by Drive Around the World for remote web publishing.  

As web developer for the Expedition, Chanda Baggarly spends most of the long road hours typing away on her laptop in an effort to improve and update the Expedition’s homepage (www.drivearoundtheworld.com).  While the smooth ride is a big plus for typing on a keyboard, her favorite features of the vehicle become obvious when the team leaves the beaten path to have a little fun off road.

“I just can’t get over the genius of the Discovery’s electronic traction control and hill decent control,” said Chanda Baggarly.  “The vehicle really takes care of you in extreme off-road conditions, motoring through steep and slippery ascents and descents, and making child’s play of articulations that force a wheel or two off the ground.  The vehicle’s traction devices take over and pull the vehicle through every difficult spot.”

Similarly, Nick Baggarly likes the athletic capabilities of the vehicle.  

“Running on 85-octane fuel, the highest grade available in Bolivia, at altitudes above 15,000 feet, the vehicles had ample power for passing and for motoring up steep switchbacks,” said Baggarly.  “We have come to regard our vehicles as we would a faithful old friend.  Their dependability affords us the luxury of taking them for granted, and that’s actually as good a compliment as a piece of expedition equipment can get. Most of the time, we never have to think about them at all, because we know how sound they are.”

The documentary team’s vehicle, D2, reflects the laid-back attitude of a stereotypically “motley” film crew.  With Burgess’ and photographer Neil Dana’s surfboards atop, a guitar in the back seat, and formerly dread-locked director of photography Colin McAuliffe’s former dread tied to the roof rack for good luck, D2 provides the surfer-dude good vibes to the convoy.  

The Expedition’s documentary film crew has enjoyed the Discovery’s solid, smooth, and comfortable ride on and off road; its comfortable and fully adjustable seats for long-distance driving comfort; and a spacious and well-lit rear cargo area for carrying Pelican cases full of film equipment and for taping interviews from inside of the vehicle.

Next in the convoy’s roster is Vehicle D3.  Piloted by an officer in the U.S. Marine Corps and a U.S. Peace Corps volunteer, its rare blend of opposite characters tends it toward a split personality.  Loaded with toys (A Santa Cruz mountain bike and Shimano fishing equipment, to name a few), tools, an electronic encyclopedia, books, and camping equipment, D3 is at times a thrill-seeking adventurer and at others a quiet philosopher.

“I haven’t had to work on the vehicles much at all, which is a good thing,” said team mechanic, educational coordinator, and Peace Corps veteran Todd Borgie, of D3.  “When we have had to change a tire or tighten an exhaust stud, I’ve found the little ‘attentions to detail’ that make the Land Rover CPO Discovery maintenance-friendly.  I was able to change a headlight bulb in about three minutes, because everything is well-marked, simple, easy to access, and easy to diagnose and repair.”

Borgie says he also appreciates the individual driver and passenger climate controls, which, like the minds of its drivers, are usually set to opposite extremes in D3, and the Land Rover CPO Discovery’s low road noise.  Even after traveling thousands of miles over bumpy roads, the bodies are still tight and free of squeaks, creaks, and rattles, and the door jams line up like they just rolled off the assembly line.  

“I almost feel bad for Todd (Borgie), because he brought all his tools and his how-too books, but he hasn’t even gotten to use them,” ribbed Baggarly.  “Maybe we should loosen some bolts to make him feel better.”

As head mechanic, Borgie has not had an opportunity to experience so much as an oil change on the Land Rover CPO Discovery.  The team arrived in Ushuaia with the same Mobil 1 synthetic oil and filter that they left with.  As part of a sponsorship testimonial for Mobil 1, Drive Around the World has agreed to undertake the entire 32,000 miles of the Expedition route without changing the lubricants. 

“Normally, we would over-maintain our Expedition vehicles, performing oil changes and regular preventative maintenance even more frequently than the manufacturer recommends,” said Baggarly.  “On an expedition, your vehicle is your umbilical cord back to home.  It’s what gets you there and back safely.  We have as much confidence in the Mobil 1 synthetic formula as we do our vehicles.”  

That confidence is of critical importance to a team and an expedition leader whose number-one concern is safety.  Throughout much of the world, major cities are connected by double-lane, undivided highways bisecting vast expanses of wilderness. The quality and conditions of these roads runs the gambit from concrete or paved, to graded gravel with a soft shoulder or no shoulder at all. 

“These same roads are shared by carts, pedestrians, livestock, and slower vehicles, so passing maneuvers are frequent and must be carried out quickly and safely. That's why I love the 4.6-litre V8 engine in our Land Rover CPO Discoverys,” said Baggarly.  “Simply put, this vehicle is decisive, with the power that our team needs, when we need it.” 

Rolf Potts and Justin Mounts, published travel author and navigator/medic/communications manager, respectively, are the keepers of D4.  Sporting a hula girl on the dashboard and an interior completely devoid of clutter, the vehicle has adopted the witty but neat-and-smart countenance of its masters.  With maps, logistical plans, travel guides, and a ship-shape appearance, D4, most often driving point, leads by soldierly example.

Potts, who has hardly driven a car at all in the past several years, and whose normal mode of travel is as a solitary minimalist, appreciates the Land Rover CPO Discovery’s handling.

“Simply put, I never have to think about the Discovery when I drive.  It runs great, and I get to concentrate on the pleasures of driving across the Americas!” said Potts.

The “no-brainer” aspect of driving the Land Rover CPO Discovery is what the team most often cites as their favorite feature.  They say on an expedition, they don’t want to have to spend time thinking about their gear.

 “Fun” seems to be a common trend in everything this team of adventurers does, but they contend that their greatest enjoyment is derived from exploration.

“I view the Land Rover CPO Discovery as an enabling technology,” said Baggarly.  “The vehicle is an incredible 4X4, but it isn’t a yahoo’s off-roader.  It gives you the capability and confidence to go beyond the barriers and experience the extremes.  They allow you to get more out of your experience, whether that be an around-the-world expedition or a trip to Yosemite.”  

For Drive Around the World, part of the experience is the interaction with the local populace.  When the convoy of four Drive Around the World Land Rover CPO Discovery vehicles pulls into cities and towns throughout Central and South America, heads turn, fingers point, and smiles appear.

“The vehicles definitely have character,” said Baggarly, “and they command respect.  When people see them, they think ‘adventure’, and their curiosity is piqued.”

Turning heads is more than an ego affirmation for the nine explorers.  It is a fundraising strategy.

“The success of our programs relies upon generating attention and redirecting it toward our drive for a cure,” said Baggarly.  “People are initially interested in our project because of the vehicles; they appeal to the adventurer in all of us.  The Land Rover CPO Discoverys create opportunities for us to tell people about our mission, and that is how we help Parkinson’s disease.”

While they may have come to the end of the world, it is not the end of the road for the team.  Over the final six months of their expedition, the LONGITUDE team will continue to share their message and their spirit of adventure with the rest of the world.  

After a short few days in Ushuaia, the team will drive north to Buenos Aires, where they will put all four vehicles on a Wallenius Wilhelmsen ocean liner for a six-week sail to Australia.  From there, the team will head up through Indonesia and 12 countries in Asia, ending their northbound journey on Siberia’s Kamchatka Peninsula before heading home through Alaska and Canada.

“We’re standing at the end of this continent and looking toward the next,” said Baggarly.  “There’s more adventure out there.”

QUICK STATS:

Location
101 kms West Southwest of Ushuaia, Argentina (Tierra del Fuego)

GPS
South 54° 58.535’  West 66° 44.662’

Days
105

Miles
13,556

Fuel consumption
1,280 gallons per vehicle, average 

Mileage
10.59 mpg

Countries
US, Mexico, Guatemala, El Salvador, Honduras, Nicaragua, Costa Rica, Panama, Ecuador, Peru, Bolivia, Chile, Argentina

Highest Altitude driven
15,200

Lowest Altitude driven
-120

Highest Peak 
Volcan Illimani, 6,882 Meters/22,572 feet

Highest Temperature
105

Lowest Temperature
36

Deserts
Mojave, Colorado, Sonora, Sechura, Atacama (driest desert in the world, Patagonia (largest desert in the Americas)

Canals/Waterways
Sea of Cortez, Gulf de Nicoya, Panama Canal, Pacific Ocean, Gulf of Guayaquil, Lake Titicaca, Gulf of Ancud, Gulf of Corcovado, Straits of Magellan, Beagle Channel, Canal Punta Indio, South Atlantic

Lengthiest border crossing
5.5 hours

Shortest border crossing
45 minutes

Student questions answered
2000

Parkinson’s funds raised
$40,000

Red Bull consumption
520 cans

# # #
Established in 2002, with headquarters in Los Gatos California, Drive Around the World is a 501(c)(3) non-profit organization that seeks to inspire a sense of adventure and the tradition of exploration. Encouraging people to actively learn about our world and creatively act to understand the humanitarian and environmental problems we face. 

Drive Around the World press releases and electronic photos of the LONGITUDE Expedition are available on-line in the pressroom section of www.drivearoundtheworld.com.
Land Rover North America is part of Aston Martin Jaguar Land Rover with headquarters in Irvine, California. Land Rover established operations in the US in 1986, and now imports and distributes Range Rover, Discovery and Freelander vehicles manufactured by Land Rover in Solihull, England. Land Rover’s worldwide operations are wholly owned by Ford Motor Company, Dearborn, Michigan. For information about the Land Rover retailer nearest you, call 800-FIND-4WD or log on to www.LandRover.com.

Vehicle specifications and features are subject to change.  For the latest Land Rover pricing and product information, contact Land Rover North America Corporate Communications at (949) 341-6800.
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